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WHATSerious Concepting has Quality of Life as a focus point. Every concept that is made for a consumer (or consumergroup) has to improve Quality of Life. 
Quality of life is a subjective concept that explains how people can realize happiness at different levels (society, organisation and individual) through the way they live their life’s. It is the perception of the position in life related to the culture and value systems in which people live, and in relation to their goals, expectations, values and concerns.
Quality of life on a consumer or ‘user’ level is based on different states of wellbeing (Felce & Perry, 1995):  Physical, mental, social, material wellbeing and ‘activities and development’. These states of wellbeing give people the possibility to reach their individual purpose and helps to increase the social benefit as well.
 To realise a sustainable society in which value is created on all levels, it is important to develop concepts that realise ‘added value’ not only for individuals, but also organisations and society. To achieve these meaningful innovations it is important to add value not only on a social and psychological level but also on an economic and ecological level. 
WHY We live in an era in which we have achieved all our (material) needs. This means that people are increasingly looking for purpose and significance. This explains the growing need for products and services that contribute substantially to Quality of Life; the intangible and emotional value of these products and services are becoming increasingly important.Besides looking for more meaning and significance on an individual level, the whole society is in transformation and there are a lot of challenges we have to tackle. The societal and economic challenges we are currently facing - such as the aging population, energy scarcity and environmental issues - are not only threats, but also provide great opportunities for organizations. 

It is important that organizations can contribute to the process of generating value for society by finding solutions to these challenges. This is possible by creating meaningful concepts that improve quality of life, engage users and add value for relevant stakeholders. These concepts deliver sustainable benefits for all the involved stakeholders, addressing both tangible and intangible value.HOWQuality of life is analysed at two moments in the design proces. The first moment is in the analysis stage, in which the targetgroup is being investigated. Serious concepting is a method in which human centred design is the startingpoint. This means – related to Quality of Life -  that the first step in this stage is defining Quality of Life on user level. Because the perception of Quality of Life is always in the context of the cultural- en valuesystem in which the targetgroup lives, you need knowledge of the lifestyle and mentality of the targetgroup overall. Second step in the analysis stage is to analyse the perception of the Quality of Life by using the five states of wellbeing as starting point. Important is to find out what the targetgroups pains and gains are related to the context in which you are working.  A method which can be used is ‘the empathymap’. 
The second moment in the design proces when analyzing the Quality of Life, is at the end of this proces. To realise meaningfull concepts Quality of Life is defined on different levels. At this moment the concept will be assessed on all levels of Quality of Life by using the Value Framework (E. den Oude). Author: Christianne Heselmans
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